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FEATURED EVENTS

Digital province Digital SME Gold forum
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NEW DIGITAL PRODUCTS AND SERVICES

SocialPay Junior 

 Mongolia's first digital wallet designed 
for children/teenagers

Soft POS 
 Mobile phone NFC based POS

 Transaction receipt is sent to email and 

phone number

 Transactions, cancellations, payments and 

reports are all available

 Master Visa UPI, T card accepted

All in One services
 KIOSK

 Cash withdrawal using SocialPay

 E-Signatures

 E-Mongolia

 CRM

Metaland

 Mongolia's first bank branch in 
Metaverse

Digital loan
 Digital loan on the phone app 
 POS income backed loan
 Consumer loan
 Salary loan
 E-commerce loan

Virtual credit card
 A virtual credit card issued in partnership 

with CU
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CAMPAIGN AND PROMOTION PROGRAMS

PENSION PROMOTION CAMPAIGN

A total of 6,500 customers from 15 provinces

were enrolled in this campaign that is aimed at

providing accessible financial services for the

elderly.

LOYALTY program

In the H1, 310,000 customers were enrolled 

in this program and were actively engaged in 

the related loyalty promotions.

UNIVERSAL BEIJING RESORT trip

As a result of the campaign, 6 children
received the prize to travel to Universal Beijing

resort.

“NATIONAL SAVINGS PROGRAM”

A total of 220,000 customers were enrolled in

this program offering the highest interest return

to the clients.

“VISA B2B PROMOTION”
VISAB2B Connect, a completely new channel

for foreign transfers, has been introduced in

collaboration with VISA to offer commission

discounts to customer organizations.

BILLION TREE NATIONAL CAMPAIGN

We are supporting this national campaign by

allocating a certain percentage of the bank’s

fee income to the Support fund of this

campaign.
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CARD PROMOTION CAMPAIGNS

International

transaction activation

We started giving

cashback when VISA

card is used for

subscriptions at foreign

merchandises and

transactions at dining

places.

Card points program

A program has been 
implemented to collect 
points when the card is 
used and being able to 
spend the points as 
needed.

Card refunds

SI, VIP, and Co-brand 
cards can be used to 
receive discounts at 
certain merchandises.

Card refunds

A digital magazine was 
issued with all of the 
information of the 
service organizations 
that provide discounts.

A joint campaign

In cooperation with the 

merchandises, promotion 

was announced for a 

certain period and a 

campaign to care for a 

kiosk service providers 

was organized.

SocialPay, discount 
campaign

In cooperation with the 
merchandises, a customer 
and kiosk service provider 
care campaign was 
organized.

A total of 200 million MNT refunds were given back to customers through our incentive programs, and 2,401 

purchases were made with coupons.



VEHICLE LOAN PORTFOLIO INCREASED BY 25%

CONSUMER LOAN PORTFOLIO INCREASED BY 19%

1574 FAMILIES MOVED TO NEW APARTMENTS.

91% OF MORTGAGE LOAN BORROWERS ARE COVERED WITH INSURANCE

TOTAL NUMBER OF CARD OWNERS INCREASED BY 13%

A TOTAL OF 33.2 BN OF FUNDING WAS PROVIDED UNDER THE LOAN PROGRAM TO SUPPORT 
THE FOOD AND AGRICULTURAL INDUSTRY.
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BUSINESS GROWTH /YTD/



INFORMATION SECURITY
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Maturity of information security in 2023H1

Numeric Statistics 

Internationally 

experienced 

security

team

High rate 

attack

detection

Information 

security 

information 

sharing with 

customers

Improved internal 

control processes

world leading

defensive 

solutions

24/7 

security

Monitoring

5.5 mil.

Number of blocked attack

attempts in 2023H1

0

Bank’s system 

vulnerability

95%

Information security

Employee evaluation

100%

Data Encryption

on banking

Non-Compliance

Security Penalty 

0

Data breach 

by hacker

0

Vulnerability 
Testing

Secure 
Code

Secure 
Infrastructure

Secure banking

The bank is continuously compliant with the international 
security standards 



FINANCIAL RESULT

9

TOTAL ASSETS (bln ₮) 

TOTAL EQUITY (bln ₮)

1.0%

0.3% 0.2% 0.3%

1.4%
1.7%

2018 2019 2020 2021 2022 2023H1

14.60%
13.50% 14.20% 13.3%

17.7%
16.3%

14% 12.0%

2018 2019 2020 2021 2022 2023H1

CAR Requirement

ROA (%)

CAR(%)

Annualized

Note: 2018-2022: IFRS based; 2023H1: BOM based 

Note: 2018-2022: IFRS based; 2023H1: BOM based 

Note: 2018-2022: IFRS based; 2023H1: BOM based 

Note: 2018-2023H1: BOM based 

6,081 6,643 7,278 7,994 
8,985 9,187 

2018 2019 2020 2021 2022 2023H1

+9%
+10% +10% +12% +2%

+5% +0% +4%

+31% -2%

606 635 632 659 

862 846 

2018 2019 2020 2021 2022 2023H1

+5%



CUSTOMER FUNDS (bln ₮)

TOTAL LOAN (bln ₮)

10

LIQUIDITY RATIO (%)

NPL ratio (%)

FINANCIAL RESULT

4,403 
4,901 

5,286 5,464 5,743 
6,045 

2018 2019 2020 2021 2022 2023H1

+11%
+8% +3% +5%

+5%

36.7% 32.6%
40.2% 41.3% 36.3% 33.3%

2018 2019 2020 2021 2022 2023H1

Liquidity ratio Requirement

Note: 2018-2023H1: BOM based 

9.0%

5.9%

8.4%
7.6%

6.9% 7.3%

2018 2019 2020 2021 2022 2023H1

Note: 2018-2023H1: BOM based 

3,357 3,428 
3,191 

3,500 
3,897 

4,285 

2018 2019 2020 2021 2022 2023H1

Note: 2018-2022: IFRS based; 2023H1: BOM based 

+2%
-7%

+10%
+11%

+10%

Note: 2018-2022: IFRS based; 2023H1: BOM based 



Net profit (bln ₮)
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3 
6 

9 
4 

23

35

21 22

34

45

Q1 Q2 Q3 Q4

2021

2022

2023

Quarterly net profit (bln ₮)

75 

126 
156 

188 209 

117
140

168
203

232

2022 2023 2024 2025 2026

Prospectus
2022.11

Revised budget
2023.04

PROJECTION: New profit – IFRS (bln ₮), ROE(%)

Result

11.5%
15.7% 17.0% 18.0% 18.0%

19.5%
17.0% 17.3% 18.2% 18.4%

FINANCIAL RESULT

16.1%

3.3% 2.5%
5.1%

19.5% 18.5%

2018 2019 2020 2021 2022 2023H1

ROE (%)

Annualized

Note: 2021-2023H1: BOM based 

Note: 2018-2022: IFRS based; 2023H1: BOM based 

54

16 10
26

117

78

2018 2019 2020 2021 2022 2023H1

Note: 2018-2022: IFRS based; 2023H1: BOM based 

-70% -36% +150%

+349%

+34%*
Annualized



MARKET SHARE /2023’H1/

19%

CUSTOMER 
FUNDS

17%

TOTAL
LOAN

Trading volume

25%

Custodian banking

44%

E-commerce transaction

40%

19%

TOTAL 
ASSETS

Mortgage loan

24%

Credit card

43%

LC volume

57%

12

$

As: 2023Q1



1.5%

₮63,2bln

• Direct issuance cost

• Loan disbursement structure

THE SPENDING OF THE IPO FUNDING
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Prospectus Performance

The breakdown of the expenditure of the IPO amount of

118,815,152,890 MNT:

• Direct cost: ₮2.1 bln

• Loan disbursement: ₮63.2 bln

98.5%

Own funded

₮4188.4bln

IPO
Consumer loan

Mortgage loan

SME business loan

Business loan

Total 
loan

₮103.3 
bln

IPO funding planned to be 

spent through Corporate 

and SME business loans, 

consumer loans and 

mortgage loans



AWARDS
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MNCCI – Mongolia's TOP-100 enterprises

Euromoney – Mongolian Best Bank of 2023

Infosys Finacle – Ecosystem-Led Innovation 2023

• Golomt Bank's 2022 Sustainable Development Report was presented

to the public.

• Golomt Bank presented the 2022 Progress report to the public in

accordance with the UNEP FI Principles for Responsible Banking.

• Joined PCAF (Partnership for Carbon Accounting Financials) as a

signatory bank.

Sustainable development:



THANK YOU FOR 

YOUR ATTENTION

15


